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! Brand Identification
2 Social Identity

® Bhattacharya and sen
* Rival

® Oneness

¢ Cognitive

" Scott and Lane
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! Perceptual Constructive Construct
2 Branding Theory

% Kuenzel and Halliday

* Business to Customer

> Prestige

® Satisfaction

’ Corporate Communication

8 Word of Mouth

® Repurchase
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! Self-esteem

2 Ashforth and Mael
 Winner

* Arnett et al

® Self-Develomenet
® Brand Image

" Pride
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! Anderson and Narus

2 Communication Climate
® Beech & Huxham

* Collaboration Theory
*Kleinetal

® Stakeholders

” Algesheimer et al

8 paker
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! Structural Equation Model
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